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Date - March, 2002

Location - Santa Clara County, California

Campaign - Yes on Measure H

Type of Campaign - $74.9 Million School Bond Issue
Consultant - Terris and Barnes

Voters in District - 42,785

Voters in Canvass Base - 8,617
Method of Canvass - Phone

Voters Updated in eCanvass - 3,420
Percent Updated - 39.7%

Number of Posts to File - 6
Number of Uses of Updated File - 2

Number of People Updating - 9 www.vecsnet.com
Length of Project - 4 Months

Needed to Pass Measure - 55%
Percent for Campaign - 67%



